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10 YEARS PROMOTING FINANCIAL INCLUSION

MicroBank is celebrating its tenth anniversary as a social bank, specialised in microfinances. 10 years ago, MicroBank 
was set up in an attempt to promote financial inclusion by easing citizen access to basic financial services as a vital 
part of participating in economic and social life. Over these first 10 years, the bank has made a name for itself as a 
social banking model that has been able to adapt perfectly to real world requirements. The bank’s main challenge 
was combining the task’s social value with sustainability and the ability to grow, in addition to meeting demands 
from its target population segments.

Awarding microcredits for setting up or consolidating business projects has a direct impact on improving the labour-
related and economic situation of whoever is applying for it and it also helps create jobs. In this report, the ESADE 
business school Social Innovation Institute offers us an objective outlook regarding the real impact of microcredits 
awarded by MicroBank, plus some conclusions that demonstrate the work carried out by the bank over these first 
10 years.

These results would not have been possible without support from the bank’s three mainstays: CaixaBank (its sole 
shareholder), European institutions and collaborating entities.

MicroBank is delighted to present this report, satisfied with the job it has done and bolstered to carry on in the 
future enthusiastically.

PRESENTATION

This year, we are presenting a special edition of the report on the impact of the MicroBank microcredits that we 
have been producing every year since 2010. In this edition, on the occasion of MicroBank’s tenth anniversary, we 
wanted to give an overview of the impact of the microcredits awarded by the entity since it began in 2007. In 
this way, MicroBank continues making a considerable contribution to generating knowledge on the microcredits 
and their effects among their beneficiaries, demonstrating their strong belief that this instrument helps create 
social value.

The first editions of this report were dominated by the recession and economic crisis, although there were still 
many players offering microcredits and active programmes, following a meteoric boom in microcredits since 
they were implemented in our country. The situation is very different now. The extensive financial and economic 
crisis led to in-depth restructuring of the banking sector, seeing most savings banks merged or closed and so 
also the closure of many of the existing microfinancing programmes. It is therefore not surprising that 2012, one 
of the most severe and uncertain years in the crisis, even saw a drop in demand for microcredits. However, the 
trend has been reversed over the last few years and since 2013, the number of microcredits awarded has not 
stopped growing, mainly boosted by the work of the now most relevant player in microfinances in Spain and a 
benchmark in Europe: while MicroBank awarded 3,241 microcredits to businesses in 2007, it gave out 18,608 
in 2016. MicroBank’s work currently represents a very high percentage of the microcredit activity in our country 
and, consequently, the qualitative conclusions regarding its impact on entrepreneurs and microcompanies can 
be considered, to a large extent, as representative in the sector as well.

These ten years of work have demonstrated that microcredits can ease economic, labour-related and financial 
integration for people who are more than capable but lack economic resources. From this perspective, microcredits 
help explore the productive potential among these entrepreneurs, thereby helping create new jobs, as well as 
setting up and consolidating small and medium sized businesses.

Once again, we would like to thank all these business-owners who have so generously shared their experiences to 
shape this publication. Without their active contributions, it would not have been possible to publish this report.
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Laura had always worked in photography, focussing all her hard work and 
enthusiasm on this profession. However, when the analogue photography 
recession hit, instead of turning digital, she decided to embrace her 
second great passion: fashion. This dream came true in 2013, when she 
opened her own clothes store, thanks to a microcredit from MicroBank and 
some savings she managed to scrape together. She was able to remodel 
premises, purchase her initial stock in the fashion style of her dreams and 
open Lady Loquita, a youthful clothes store with a vintage touch, in the 
Gracia neighbourhood of Barcelona.

Ten years later, the project is still running, stronger than ever. She’s taken 
on two other people to give her a hand and she’s already thinking of more 
ambitious projects such as opening an online store to sell her products. 
She’s even considering setting up her own clothing brand.

LADY LOQUITA

LAURA’S FUTURE
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MICROBANK, SOCIAL BANKING

TEN YEARS SERVING THE PEOPLE WHO NEED IT THE MOST 

MicroBank will celebrate its tenth birthday this year. MicroBank was set up in 2007 in an attempt to 
promote microcredits from ”la Caixa” through its Foundation. Setting up MicroBank brought to life the strategic 
approach to help a variety of population segments whose fi nancial needs were not being covered properly. 

It is currently the only bank in Spain that exclusively awards microcredits, making it a European benchmark. Its 
work focuses on providing fi nancial services to collectives that, due to their income levels or lack of backing, 
might fi nd it hard to get funding. Diffi culties in the job market, from precarious contracts to obstacles preventing 
vulnerable groups from fi nding work, require mechanisms such as microcredits that can provide fi nancial 
products for people that fi nd it hard to access them.

Over these 10 years, the bank has achieved sustained growth, combining service provision to people with 
modest fi nances and generating suffi cient resources to keep this work going. The entity’s progress refl ects how 
the amount being awarded has evolved over these 10 years.

2007

64.3*

138.1

2008 2009

176.7

2010

212

2011

217.9

2012

235.5

2013

313.2

2014

434.4

2015

588

2016

808.9

+115%

+28%
+20%

+3% +8%

+33%

+38%

+35%

+37%

CHANGES IN MICROCREDIT PRODUCTION (IN MILLION €)

MicroBank offers fi nancing to entrepreneurs and micro-companies that need to set up or expand a business as 
well as families that wish to fi nance personal and family development projects, such as costs relating to homes, 
health, education, etc.

 (*) Includes the purchase of a portfolio of 1,006 loans for an amount of €15.7 million.

Aimed at entrepreneurs, self-employed professionals and 
microcompanies that require fi nancing to start up, expand 
or consolidate a business. These loans, up to a maximum 
of 25,000 Euro with a repayment period of up to 6 years, 
are awarded depending on our trust in the person and 
the feasibility of their business project, without any type 
of actual guarantee.

Targeting people with an annual income under 18,000 
Euro who wish to develop a personal or family project. 
The maximum amount of the microcredit comes to 
25,000 Euro with a maximum repayment time of 6 years.

114,416

482,569

LOANS TOTALLING 
1,224 MILLION EURO

LOANS TOTALLING 
1,965 MILLION EURO

MICROCREDITS FOR 
ENTREPRENEURS AND BUSINESSES

MICROCREDITS FOR 
PEOPLE AND FAMILIES
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Over these 10 years, the offer of products and services has been expanded, creating specifi c lines for more 
socially-vulnerable collectives, in an attempt to facilitate resources that help generate opportunities and improve 
their quality of life.

This includes:

Offer fi nancing to entrepreneurs and facilitate access to 
technical support and advice through entities that have 
an agreement with MicroBank.

MICROCREDITS FROM 
AGREEMENTS WITH 

COLLABORATING ENTITIES:

Finance cover for basic and family needs for people in 
severe social exclusion, who also receive support through 
mutual help groups.

MICROCREDITS 
TRUST:

For university students with no income or guarantees 
to fi nance their Master’s studies in another European 
country, also allowing them to defer repayment for one 
year after fi nancing their studies.

MASTER ERASMUS+ 
LOANS: 

For people who wish to receive training to help them 
improve how they administer their family budget, 
fi nd out more about basic banking products and 
services and prevent them getting too far into debt.

THE FINANCIAL 
EDUCATION PROGRAMME:

Jordi’s restlessness has taken him through a variety of projects, making 
the most of the opportunities that came his way. He never used his 
electronics studies because he took charge of his parents’ catering 
business from early on. However, he moved on to work in the Vall de 
Núria mountain resort. This job was not particularly stable or satisfying 
for him.  Looking for alternatives to be able to earn his living, the 
chance arose to manage a fruit shop in his village, Sant Joan de les 
Abadesses. With advice from the Ripollès Intersector Business Union, 
he drew up a business plan that allowed him to apply for a MicroBank 
microcredit to pay for the shop transfer and purchase the necessary 
material to renovate it. Jordi is proud that it is an organic, artisanal 
and neighbourhood shop. In fact, it has already been open for a year 
and it is one of a kind in the Ripollès area.

Today, Jordi is setting himself new challenges. More immediately, 
he wants to add a gastro-space to the fruit shop so he can organise 
tasting sessions featuring organic products from the region. For the 
time being, he does not have any employees, but he’s not ruling this 
out when his projects have taken off.

JORDI’S 
ENTREPRENEURIAL 
SPIRIT

ESPAI REDONXA
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MicroBank’s economic results and the fi nancial situation has developed satisfactorily over these last few years: in 
2016, a post-tax profi t stood at 33.9 million Euro.

MicroBank’s risk management policy involves exhaustive checking both concerning the quality of admission of 
the operations and the evolution of the risk profi les for the microcredits awarded and the subsequent level of 
delinquency. This has made it possible for MicroBank to put together a sustainable, solvent microcredit portfolio.

MicroBank wishes to keep on strengthening its activity by being receptive and listening to the needs of collectives 
where it provides its services, particularly the most vulnerable, and wishing to develop an offer of products aiming 
to cover their fi nancial needs properly.

2007

41,4
147

2008 2009

237,6

2010

310,1

2011

379,3

2012

424,3

2013

514,3

2014

671,9

2015

872,8

2016

1.178,2

+255%

+62%
+31%

+22% +12%

+21%

+31%

+30%

+35%

The bank also offers other products and services to suit each customer’s needs: accounts, services, investment 
products, etc.

In order to do its job properly, the bank bases its work on three basic pillars. Firstly, MicroBank is supported by 
CaixaBank, its sole shareholder, that awards it the necessary fi nancing for growth in the credit business and it 
markets MicroBank products through more than 4,600 offi ces in its network.

Secondly, it receives support from the main institutions whose policies encourage entrepreneurship and 
microfi nances, such as the European Investment Fund, the European Council Development Bank and the 
European Investment Bank. And fi nally, agreements with over 570 entities with the aim of promoting self-
employment, facilitating access to fi nancing, particularly among collectives at risk of fi nancial exclusion. These 
entities act as a go-between for potential customers and MicroBank, and they offer advice and technical support to 
entrepreneurs who are preparing a business project, whilst assessing its feasibility and coherence.

Over these years, MicroBank has been able to adapt to fi nancing demands from its target collectives. During the 
recession, MicroBank’s work was counter-cyclical, precisely because it focussed specifi cally on the collectives most 
exposed to the effects of the recession. During times of recovery, when banks are able to start awarding more 
credit, there is always a risk that these more vulnerable collectives might be left out of this trend and prevented from 
benefi ting from economic improvements. In this context where MicroBank’s equal opportunity mission makes more 
sense than ever, nobody is stopped from seeing their projects through due to lack of access to credit.

CHANGES IN MICROCREDIT PRODUCTION (IN MILLION €)

AT MICROBANK WE 
PROMOTE 
SELF-EMPLOYMENT
MAKING IT EASIER TO 
ACCESS FINANCING

COSME Programme
Operations awarded up to 650 million Euro.

Master Erasmus+ Programme
Operations awarded up to 30 million Euro.

Amount of fi nancing received: 190 million Euro

Amount of fi nancing received: 180 million Euro

EUOPEAN INVESTMENT FUND

EUROPEAN INVESTMENT BANK

EUROPEAN COUNCIL DEVELOPMENT BANK
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Miguel and Ángel never imagined that a trip to New York would rescue 
them from the recession 15 years later. But that’s just what happened. 
Strolling through the Big Apple, they noticed a tiny store selling colourful 
socks. It seemed like a nerdy project at the time but the idea stuck in 
their heads. Over the ensuing years, the two friends, one a journalist and 
the other a plumber, lost their jobs at almost exactly the same time. They 
saw little chance of fi nding a job but far from letting it get them down, 
they began to analyse different ideas to start their own business and 
remembered those original socks.

They looked for modest premises in Chueca to reproduce the store, reaping 
success beyond their wildest dreams.  The Red Cross helped them draw up 
their business plan and MicroBank backed them with a microcredit. Faced 
with an avalanche of sales (up to 30,000 pairs of socks in a few short 
months), the two entrepreneurs went back to MicroBank to fi nance an 
extension to their premises. The outcome was amazing - they now sell 
5,000 pairs of socks a month - both in their store and online, and they 
employ 4 temporary workers. Their current results are inspiring them to 
set new goals such as opening a store in Barcelona and creating their own 
make of socks.

SOCKS MARKET

MIGUEL’S INTUITION
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68%

2,9

65%

65%

47%
70%

SELF-EMPLOYED

EMPLOYEES,
INCLUDING THE
ENTREPRENEUR

WITH JUST ONE 
    PARTNER

LOCAL

PROFESSIONAL
SERVICES

WORKS MORE
THAN AN 
8 HOUR DAY

4

85%
SPANISH

63%
NO FURTHER
EDUCATION

58%
ONCE 
SELF-EMPLOYED

63%
NEVER RUN
A BUSINESS

79%
EMPLOYED
IN THEIR OWN
BUSINESS

THE MICRO-LOANS AWARDED
HAVE BEEN USED TO

FOR 38%

OF THE BUSINESSES 
BEING SET UP OR 
EXPANDED, 
THE MICROCREDIT 
REPRESENTED 100% 
OF THE INVESTMENT

SET UP
NEW INITIATIVES

EXPAND EXISTING 
BUSINESSES

45%

55%

REASON FOR 
ENTREPRENEURSHIP

FAMILY 
SITUATION

OF THE HOME 
HAVE AT LEAST ONE 
ECONOMICALLY 
DEPENDENT MEMBER

THE MAIN SOURCE
OF FAMILY INCOME

DOES NOT ARRIVE OR HAS 
DIFFICULTY REACHING THE 
END OF THE MONTH

TOTAL INCOME IN THE
HOME < €2,000

74%

62%

51%

59%

23%

20%

16%

DUE TO NEED

CONSIDERS IT AN 
OPPORTUNITY

TO BECOME MORE 
INDEPENDENT

10 YEARS INSPIRING DREAM  MICROBANK

RECIPIENT PROFILE

43
MEN

YEARS 
OLD

PROFILE OF MICROCOMPANY 
SET UP OR EXPANDED

1716

EXECUTIVE SUMMARY
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4

58%
BUSINESSES

ARE WORKING WELL

13%
ARE WORKING 

VERY WELL

60%
ENTREPRENEURS 

BELIEVE THAT THEIR 
BUSINESS WILL 

CLOSE

81%
HAVE GENERATED 
REVENUE TO PAY 
THE INSTALMENT

10%
COULD NOT PAY 
THE INSTALMENT 

ONE MONTH

BUSINESS OPERATION

77% 
OF BUSINESSES OPENED 
USING A MICROCREDIT 
SURVIVE

BUSINESS CLOSURES

WHEN?

FIRST YEARS  
OF BUSINESS

WHY?

LOW
PROFITABILITY55%

47%
HAVE INCREASED THEIR REVENUE 

THE MICROCREDIT WAS  
ESSENTIAL FOR MOST  
ENTREPRENEURS

MAIN POSITIVE CONSEQUENCES 

73%

61%

65%

58%

45%

MORE 
CONFIDENT 
ABOUT OWN 
CAPABILITY

MORE 
CONTROL 
OVER THEIR 
OWN LIFE 

MORE 
STABLE 
WORK 
SITUATION

BETTER 
INTEGRATED 
IN THEIR 
SURROUNDINGS

MORE ACCESS 
TO ANOTHER
TYPE OF 
FINANCING

ENTREPRENEURS’ ECONOMIC SITUATION

60%
BETTER PREPARED  
FOR THE FUTURE

54%
BETTER QUALITY 

OF LIFE

MAIN CONCLUSIONS ON THE IMPACT 
OF THE MICROCREDIT

18 19

EXECUTIVE SUMMARY
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4THE MICROCREDIT AS AN INSTRUMENT FOR 
CREATING AND CONSOLIDATING BUSINESSES

56%
COULD NOT HAVE OPENED OR 

EXPANDED THEIR BUSINES

23%
COULD HAVE OPENED IT BUT WITH GREAT 

DIFFICULTY OR ON A SMALLER SCALE

STRONGER BUSINESSES

79%
MAKE THE 

COMPANY MORE 
EFFICIENT AND 
COMPETITIVE

80%
PURCHASING 

NEW 
EQUIPMENT

67%
INCREASE 

OF SALES AND 
CUSTOMERS

62%
IMPROVE 
WORKING 

CONDITIONS66%

BETWEEN 
2007 AND 2016

181,456
NEW JOBS HAVE 
BEEN CREATED 

CAPACITY TO CREATE JOBS

ENTREPRENEURS WORKING 
FOR THEMSELVES IN THEIR 

BUSINESS 90%

45%
HAVE TAKEN ON 
AN EMPLOYEE

EXECUTIVE SUMMARY

The Juaneda family has been able to adapt to modern times and 
survive the hardships of a very demanding market. In an attempt to 
maintain a century-old tradition, brothers Josep and Joan Juaneda 
merged their father and uncle’s companies to make them stronger 
and continue producing artisanal sandals for their customers. This 
was how Mónica Menorca came about.

The key to their business success lay in exporting a product such 
as the ‘abarca’ sandal, focussing on markets such as Australia and 
Japan, thanks to the boost from online sales. To tackle this increase 
in demand and purchase a company vehicle, MicroBank provided 
the necessary fi nancing to maintain their enthusiasm and keep on 
growing.

JOSEP’S 
IDEA

MÓNICA MENORCA
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Miguel Ángel trained as a technical production engineer but began 
working as a furniture and antiques restorer until the recession meant he 
had to close the workshop and look for another job. This stumbling block 
opened the door to discovering his real vocation, manufacturing musical 
instruments. Zaragoza City Music School gave him a glimpse of this world; 
he made contacts with artists there and began to apply his restoration 
knowledge to guitars and violins. A luthier in Teruel showed him the 
technique and the tools he would need for these tasks.

Orders began to fl ood in and the work-room in his house became too small.  
That was when he turned to the El Tranvía Foundation and MicroBank 
to help him get his project off the ground. These days he has his own 
workshop fi tted with professional tools and machinery and he produces 
an average of 12 guitars and 4 violins a year. Miguel Ángel is currently 
considering extending his product range to also make cellos and take on a 
full-time employee. He dreams about top-notch musicians coming to him 
to hand-craft instruments for major concerts.

LUTHIER

MIGUEL ANGEL’S
VOCATION
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3.1. ENTREPRENEUR PROFILE

Much has been said about the potential profile of microcredit recipients in developed countries. As opposed to 
many southern countries, microcredits in Europe are not generally intended for the most excluded persons in 
society, rather more people who have the capabilities to start a small business but lack the economic resources 
to do so. This section analyses demographic variables such as gender, age or nationality, as well as questions 
relating to the economic and family situation, in an attempt to draw up the entrepreneur profile receiving a 
MicroBank microcredit over the 10 years it has been running.

GENDER

Men have been the main recipients of the microcredits awarded in the 2007-2016 period, representing 
62% of the total sample, whilst women represent 38%.

It is interesting to highlight that, proportionally, women start new businesses more than men. Whilst 
55% of the female entrepreneurs who received a microcredit used it to boost a new business initiative, this 
percentage is 45% in the case of male entrepreneurs.

AGE

The main group of entrepreneurs who received a Microbank microcredit between 2007 and 2016 
were aged between 36 and 49 years old when applying for the microcredit, making up 43% of the total 
sample. They are followed by the group of entrepreneurs aged between 26 and 35 years old. The average age 
of all the entrepreneurs interviewed is 43 years old. In the case of women, the average age is 42 whilst it is 43 
for men..

 Women who used a microcredit to open a new business
 Men who used a microcredit to open a new business

 25 years old or less  
 26 - 35 years old
 36 - 49 years old
 50 - 64 years old 
 over 65 years old

AGE OF THE MICRO-ENTREPRENEURS

45%

55%

8%

28%

43%

19%

1%

55% OF FEMALE ENTREPRENEURS  
WHO RECEIVED A MICROCREDIT  

USED IT TO OPEN A NEW BUSINESS THE ENTREPRENEURS’ AVERAGE  
AGE IS 43 YEARS OLD
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ORIGIN 

The majority of MicroBank microcredit recipients are Spanish (85%).  The next largest group is entrepreneurs 
from South and Central America, particularly countries such as Argentina, Venezuela, Peru, Ecuador and Uruguay. 
The presence of entrepreneurs from other European countries is quite minor, standing at around 4%, fundamentally 
due to Rumanian entrepreneurs. Finally, the percentage of entrepreneurs from African and Asia countries is very 
minor.

STUDIES

42% of the entrepreneurs that received a microcredit in the period being analysed have a secondary 
education followed by the group of entrepreneurs with a university degree (34%).  Only 1% of the microcredit 
recipients in this period have no qualifi cations, whilst 20% have received a primary education. It should be 
mentioned that the level of education among the male entrepreneurs is slightly higher than for the female 
entrepreneurs.

WHAT WAS THE LAST LEVEL OF STUDIES YOU COMPLETED?

 Primary 
 Secondary 
 University
 Unqualifi ed 
 Does not answer

ORIGIN OF THE ENTREPRENEURS

Spain

Rest of Europe

Central and South America

Others 

85%

4%

10%

1%

63% OF THE ENTREPRENEURS 
HAVE NO FURTHER EDUCATION

EMPLOYMENT SITUATION PRIOR TO RECEIVING THE MICROCREDIT

The majority of the entrepreneurs were self-employed before applying for the microcredit. In these 
cases, being awarded the microcredit represents progress in their careers as independent professionals. It should 
therefore come as no surprise that 81% of them have used the microcredit to expand an existing initiative. 
20% of the entrepreneurs, on the other hand, were working on a contract before receiving a microcredit. This 
collective has mainly set up new businesses (72% of this group).

On the other hand, it should be highlighted that 20% of the entrepreneurs were unemployed before 
receiving the microcredit (regardless of whether they were receiving unemployment benefi t). For this group 
of entrepreneurs, the microcredit represented the chance to be able to get a job. This also refers to people who, 
on the whole, have used the microcredit to open a new business. The percentage of unemployed entrepreneurs 
stands at 24% when only analysing the collective of female entrepreneurs.

10%

10%

20%58%

2%

WHAT WAS YOUR JOB SITUATION BEFORE RECEIVING THE MICROCREDIT?

 Had never worked in Spain 
 Was unemployed receiving benefi ts 
 Was unemployed receiving no benefi ts 
 Salaried employee
 Self employed

20% OF THE ENTREPRENEURS WERE 
UNEMPLOYED BEFORE RECEIVING THE 
MICROCREDIT

3%

20%

42%

34%

1%
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24% of the entrepreneurs coming from a prior unemployment situation had been seeking work for 
over 2 years. The majority of entrepreneurs, however, had been unemployed for less than one year.

PRIOR EXPERIENCE

63% of the entrepreneurs who participated in the sample had not run a business before receiving the 
microcredit. It should be highlighted that the percentage of entrepreneurs with no prior experience is higher in 
the case of women than men.

In the case of entrepreneurs who did have prior experience, in 58% of cases, this experience was related to 
the business they had set up or expanded with the microcredit. 

REASONS FOR OPENING THE BUSINESS

23% of the persons interviewed have opened their business through necessity: either because they were 
unemployed and opening their own business was a way of fi nding work, or because they were afraid they would 
lose their present job. The remaining entrepreneurs gave reasons concerning opportunity and professional 
development. There is an outstanding group of entrepreneurs who saw a clear business opportunity (20%) and 
those with vocational reasons, to be able to work on what they loved (15%) or to gain independence (16%).

HOW LONG HAD YOU BEEN UNEMPLOYED WHEN 
YOU APPLIED FOR THE MICROCREDIT?

Over 2 years 

 1  - 2 years

 6 months - 1 year

Less than 6 months 

24%

20%

28%

28%

CURRENT JOB SITUATION

79% of the entrepreneurs who received a microcredit between 2007 and 2016 are currently self-
employed in their own business. In addition, 2% are also self-employed although in another business. The 
percentage of entrepreneurs that are currently unemployed is 6% whilst 12% are salaried workers elsewhere. 
These entrepreneurs mainly, and logically, are people who closed down their own business. In addition, out of 
the unemployed fi gures, most of them do not receive any benefi ts from the State.

A greater percentage of female entrepreneurs opened a business due to necessity and, in turn, a lower percentage 
detected a clear business opportunity. 

CAN YOU GIVE THE MAIN REASON FOR 
OPENING YOUR BUSINESS?

I was unemployed and opening my business was one way of 
getting work 

I feared losing my job and opening my business was one way of 
getting work 

I saw a clear business opportunity

Due to the possibility of increasing my income

I wanted to become more independent and be my own boss

To continue with the family business or by family tradition

As a vocation or to be able to work in a job I loved

Others

No answer

19%

4% 20%

8%

16%

10%

15%

7%

1%

FEMALE ENTREPRENEURS
CAN YOU STATE THE MAIN REASON FOR 

OPENING YOUR BUSINESS?

I was unemployed, opening my business gave me work

 I feared losing my job and opening my business gave me work

I saw a clear business opportunity 

Due to the possibility of increasing my income

I wanted to become more independent and be my own boss

To continue with the family business or by family tradition

As a vocation or to be able to work in a job I loved

Others

No answer

24%

4%

17%

5%

18%

5%

16%

8%

3%

CURRENT JOB SITUATION

12%

1%
6%

79%

2%
Self-employed in the business
Self-employed in another business
Salaried employee working for someone else 
Unemployed
Retired
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ECONOMIC SITUATION AND FAMILY INCOME

91% of homes among the entrepreneurs interviewed housed more than one person. Only in 9% of 
cases, the home only comprised the entrepreneur.

26% of the entrepreneurs do not have economically dependent family members, whilst 74% of homes that 
have taken part in the sample have one or more dependent members.

The majority of entrepreneurs who received a microcredit between 2007 and 2016 contribute 
substantially to the family budget with their income. In 33% of cases, their contribution is over 75% of 
this budget, whilst in another 29%, it represents between 50 and 75% of it. Only in 12% of cases does this 
contribution represent less than 25% of the family budget. Therefore, this goes to show just how important it is 
for these entrepreneurs that their business succeeds.

HOW MANY PEOPLE IN YOUR HOME ARE ECONOMICALLY DEPENDENT,
MEANING, THEY DO NOT EARN A SALARY AND THEREFORE DEPEND ON YOUR INCOME 
OR THE INCOME FROM OTHER MEMBERS OF YOUR FAMILY ALSO EARNING A SALARY?

26%

30%

30%

11%

2%

1%

No one 

1 person 

2 people

3 people 

4 people 

5 or more 
persons 

HOW MANY PEOPLE LIVE IN YOUR HOME, 
INCLUDING YOURSELF?

 Entrepreneur-only
 2 persons
 3 persons
 4 persons
 5 persons
 6 or more persons

9%

23%

29% 29%

7%

3%

WHAT IS THE APPROXIMATE CONTRIBUTION 
FROM YOUR INCOME TO THE FAMILY BUDGET?

Less than 25%
Between 25 and 50%
Between 50 and 75%
Over 75%

IN 62% OF CASES, THE 
ENTREPRENEUR'S CONTRIBUTION TO 
THE FAMILY IS OVER 50%

12%

26%
29%

33%
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51% of homes among the entrepreneurs in the survey have a monthly income under €2,000. The 
majority group is made up of entrepreneurs whose homes have a monthly income between €1,500 and €1,999, 
who represent 20% of the sample. 3% of the entrepreneurs’ homes have a monthly income under €500 whilst 
4% exceed €5,000 every month.

Bearing this information in mind, it should come as no surprise that the majority of entrepreneurs fi nd it hard to 
make ends meet (51% of cases) and 8% even declare that they do not succeed. However, 41% state that they 
make it to the end of the month comfortably. 

3.2. FEATURES OF BUSINESSES BOOSTED 
BY MICROCREDITS

One of the main goals of this study is doubtlessly fi nding out about the features of the businesses set up using 
the microcredits awarded by MicroBank. It should be highlighted that 55% of the microcredits awarded 
since MicroBank began working have been used to expand an existing business, whilst 45% were 
used to set up new initiatives. As previously mentioned, the men used the microcredit to expand an existing 
initiative to a greater extent than the women who mainly used it to set up new businesses. This is consistent 
with the greater proportion of female entrepreneurs who were initially unemployed, compared to the male 
entrepreneurs.

45%

55%

Open 
Expand

WAS THE MICROCREDIT YOU REQUESTED
TO OPEN OR EXPAND THE BUSINESS?

THE MICROBANK MICROCREDIT HAS PLAYED AN 
ESSENTIAL ROLE IN SETTING UP AND/OR EXPANDING 
THE MAJORITY OF INITIATIVES

Easily
Barely
Do not manage

Up to €499
From €500 to €999
From €1,000 to €1,499
From €1,500 to €1,999
From €2,000 to €2,499
From €2,500 to €2,999
From €3,000 to €4,999
Over €5,000

IN GENERAL, WOULD YOU SAY THAT YOU MAKE ENDS MEET?

COULD YOU STATE THE TOTAL MONTHLY NET INCOME FOR YOUR HOME?

3%

12%

16%

20%
18%

13%
14%

4%

51%

41%

8%
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BUSINESS SECTOR

47% of the businesses boosted with the MicroBank microcredit correspond to initiatives related to 
providing professional services. This is followed by the group of businesses related to retail, representing 
32% of the sample total, and hospitality and restaurants, with 14%. Businesses related to new technologies 
represent 4% of the total. If we compare this with data from the most recent annual reports, we see that the 
percentage of initiatives related to providing professional services has been progressively rising over the years 
compared with retail businesses.

 

MicroBank microcredits have fi nanced all types of initiatives over these fi rst ten years, from very traditional 
projects such as setting up bars, law fi rms, hairdressers or beauty services to more innovative ventures such as 
businesses involving recycling, events organisation, providing audiovisual or IT services or online sales.

FIELD OF ACTION

65% of the businesses boosted with microcredits are local, meaning that the customers mainly come from 
the neighbourhood or the city where the business is located. 26% of the initiatives being boosted claim to serve 
the national market as a whole, whilst international businesses represent 9% of the total sample.

SECTOR OF BUSINESSES SET UP OR EXPANDED 
WITH THE MICROCREDITS

47%

3%4%

14%

32%

Primary sector (agriculture, livestock, etc.)
Hospitality and restaurants
Retail
Professional services
Businesses related to new technologies

WHAT IS YOUR BUSINESS’S FIELD OF ACTION?
IN OTHER WORDS, WHERE DO YOUR CUSTOMERS COME FROM?

Neighbourhood

City

Spain

Outside Spain

28%

37%

26%

9%

LEGAL STATUS AND NUMBER OF PARTNERS

In 68% of businesses boosted by MicroBank microcredits, their owners are self-employed. The most 
usual legal status is a limited company that represents 23% of the total sample, whilst other statuses only hold 
minority percentages.

Consistent with the predominance of self-employment as mentioned above, most of the entrepreneurs have 
set up their initiative alone: 65% of the people interviewed are the only partners in their business, whilst 
there are two partners in 29% of cases. The proportion of companies with more than 2 partners is only 6%.

LEGAL STATUS OF BUSINESSES SET UP OR EXPANDED 
WITH THE MICROCREDITS

COUNTING YOURSELF, HOW MANY PARTNERS ARE THERE IN YOUR COMPANY?

68%

1%

23%

2% 2% 4%

Self-employed
Joint stock corporation (S. A.) 
Limited company (S. L.)
Cooperative (S. C. C. P.) 
Non profi t-making company (S. C.)
Other

1 partner
2 partners
3 partners
4 partners or more

65%

29%

4% 2%
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Among the companies that have employed other people, it should be highlighted that 41% are permanent 
salaried employees, whilst another 23% are temporary workers and another 34% are partners who work in 
the business. 

WORKING CONDITIONS

The employment generated by these businesses implies great dedication from the entrepreneur. 51% 
of those interviewed state that they work between 9 and 12 hours a day, whilst an additional 19% even work 
more than 12 hours a day. Entrepreneurs who do not work full time only represent 9% of the total.

BUSINESS INVESTMENT AND FINANCING

The MicroBank microcredit has played an essential role in setting up and/or expanding the majority 
of the initiatives. So, for 38% of businesses, the microcredit represented 100% of the total initial or expansion 
investment, whilst for an additional 7%, it represented between 75 and 99%. For just 17% of the initiatives, the 
quantity of microcredit awarded represented 25% of the total initial/expansion investment. 

 

The microcredit has therefore represented the main source of fi nancing for the vast majority of the entrepreneurs. 
Secondly, the entrepreneurs have used their savings and own resources (used by 51% of those interviewed), 
whilst other forms of fi nancing have been used by highly minority percentages of entrepreneurs. Only 3% of the 
entrepreneurs have turned to other commercial banks, whilst 4% have cashed in their unemployment benefi t 
and another 4% received capital from friends, family members and/or individuals.

SIZE OF THE COMPANIES

42% of the companies boosted by MicroBank microcredits are self-employment projects and, therefore, they 
only provide a job for the entrepreneur. At least one other person works in the remaining 58% of the projects, 
apart from the entrepreneur. In total, also including self-employment, the companies that have formed part of 
the sample being analysed employ 3,474 persons, representing an average of 2.9 persons employed per 
initiative.

42%

30%

9%
6%

4%
6%

3%

COUNTING YOURSELF, HOW MANY
PEOPLE WORK IN THE BUSINESS

OUT OF THE PERSONS YOU MENTIONED IN THE 
PREVIOUS QUESTION, HOW MANY ARE...

34%

2%

41%

23%

1 person
2 persons
3 persons
4 persons
5 persons
Between 6 and 10 persons 
11 persons or more

Permanent employees 
Temporary workers 
Partners that work in the business 
Family members working in the business for 
free

ON AVERAGE,
HOW MANY HOURS DO/DID YOU WORK A DAY?

9%

21%

51%

13%

6%

Less than 8 hours 
8 hours
Between 9 and 12 hours
Between 13 and 15 hours
Over 15 hours a day

WHAT PERCENTAGE DOES THE MICROCREDIT REPRESENT 
OVER THE TOTAL INITIAL/EXPANSION INVESTMENT?

38%

7%

23%

15%
17%

100% of the investment
Between 75 and 99%
Between 50 and 74%
Between 25 and 49%
Less than 25% of the investment
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3.3. OPERATION OF BUSINESSES BOOSTED 
BY MICROCREDITS

This section analyses the current operation of the businesses that remain open, whilst attempting to identify 
which variables analysed in the report might infl uence the survival rate of initiatives expanded or set-up using 
the microcredits.

BUSINESS SURVIVAL

86% of the businesses set up or expanded thanks to the microcredits that MicroBank has awarded 
from the start of its activity remain open at the time of performing this study.

 

This ratio drops to 77% if we only analyse microcredits that have been used to open a new business. Logically, 
there is a greater rate of survival for the companies when the microcredits were used to expand an existing 
business.

Business is open 

Business is closed

Business is for sale

77%

20%

3%

Yes

No 

It is for sale 

86%

12%

2%

IS THE BUSINESS STILL OPEN?

MICROCREDITS TO OPEN A BUSINESS: IS THE BUSINESS STILL OPEN?

On the other hand, prior experience in managing a business seems to have some infl uence on the business 
survival rate. The percentage of businesses that remain open is 92% for entrepreneurs with prior experience whilst 
it dropped to 85% for those who did not.

The level of education for the entrepreneurs, however, did not clearly correlate with the survival rate for 
businesses, with very similar success percentages among entrepreneurs with low, primary, secondary or university 
education.

Business is open 

Business is closed 

Business for sale

85%

13%

2%

Business is open 

Business is closed

Business is for sale

86%
12%

2%

ENTREPRENEURS WITH NO QUALIFICATION OR PRIMARY EDUCATION

ENTREPRENEURS WITH SECONDARY OR UNIVERSITY EDUCATION

92% OF BUSINESSES OPENED 
BY ENTREPRENEURS WITH PRIOR 
EXPERIENCE REMAIN OPEN

CLOSED COMPANIES

The majority of the companies that had to close did so because of the business’s low profi tability. Another signifi cant 
group was made up of people who gave personal reasons or stated it was incompatible with family life. Another 
reason frequently mentioned in the “Others” category was poor relations with their business partner (s).

 

Entrepreneurs who put forward causes linked to low profi tability attribute them, above all, to a lack of customers 
(23%), excess costs (14%) or competition (13%) or that the business idea was not sound (11%). The “Others” section 
particularly features causes relating to the recession context and inappropriate business location.

Too much competition

Lack of customers

Not properly prepared to manage it correctly

My business idea was not good

Too many expenses

Others

Don’t know / No answer

13%

23%

3%

11%

14%

34%

2%

Losses or low profi tability

Finding a better job

Personal reasons or incompatible with family life

Retirement or health problems

Others

No answer

55%

5%

12%

3%

20%

5%

WHAT WAS THE REASON FOR CLOSING?

WHY DO YOU THINK YOUR BUSINESS WAS NOT PROFITABLE?
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On the other hand, as for the majority of business initiatives, most businesses that closed did so in the early 
years after starting out, when they are most vulnerable. 57% of businesses that closed did so in the fi rst two 
years of activity.

CURRENT OPERATION OF OPEN BUSINESSES

The majority of entrepreneurs consider that their business is running well. 71% of the entrepreneurs being 
interviewed consider that their business is running well or very well. Only 3% of the entrepreneurs think that it 
is running badly.

 

Over 2 years 

 1 - 2 years

 2 - 3 years

 3 - 5 years 

Over 5 years

Don’t know / No answer

23%

34%

21%

10%

9%

3%

PLEASE STATE HOW LONG YOUR BUSINESS WAS OPEN

I’D SAY THAT CURRENTLY THE BUSINESS IS RUNNING...

13%
3%3%

58%

23%

On the other hand, the majority of the entrepreneurs (60%) believe that their business will grow quite a lot or 
moderately, whilst 35% think it will remain stable. Only 1% thinks that it will have to close.

 

On the other hand, it should be noted that 81% of the businesses made enough income to return the 
payment instalments from the outset. Only in 9% of cases did the business not make enough money for the 
entrepreneur to pay back the instalment.

 

10% were not able to pay back at least one month’s instalment, mainly due to lack of sales or unexpected events.

Yes, from the outset

Yes, after a period of approximately one year

Yes, but with great diffi culty

Depends on the month

No

81%

2%

4%

4%

9%

Insuffi cient sales / demand in the business

Unexpected events 

Activity is not profi table 

Too many debts

Others 

No answer

36%

32%

3%

9%

15%

5%

It will grow moderately 

It will grow quite a lot

It will remain the same

Sales will drop

It will have to close

Others

Don’t know / No answer

43%

17%

35%

1%

1%

2%

1%

WHAT IS YOUR BUSINESS FORECAST FOR THE NEXT YEAR?

DOES THE BUSINESS GENERATE OR HAS IT GENERATED SUFFICIENT INCOME
TO PAY THE LOAN INSTALMENT?

WHAT WOULD YOU SAY IS THE REASON FOR NOT BEING ABLE TO PAY THE INSTALMENT?

Very well 
Well 
Regular
Badly
It is for sale
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Life can take many twists and turns and just when you least expect it, 
personal circumstances such as illness can change the direction of your life 
completely. That was the case for Maria, a young woman from the Canaries 
who had to devote 100% of her time to caring for her grandmother 
for 2 years. During the convalescence period, she had to learn to cook 
healthy products (sugar-free, gluten-free, lactose-free, etc.), helped by her 
grandmother who was an expert baker.

When the medical treatment was over, Maria had to think about going 
back to work and that was when she came up with the idea of setting up 
her own project. To do this, she combined her business knowledge with 
healthy cooking skills and she began to work on the idea that eventually 
became her business. Thanks to support from the Santa Cruz de Tenerife 
Chamber of Commerce and the fi nancial boost from MicroBank, she could 
set up La Pajarita, a vegan and artisanal café and cake shop in Santa Cruz 
de Tenerife.

LA PAJARITA

MARIA’S NEW 
DIRECTION
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Firstly, it is necessary to state that, logically, the impact of the microcredit on the entrepreneurs’ socioeconomic 
situation depends fundamentally on whether the business that was set up or expanded remains open or 
if the entrepreneur had to close it. It is interesting to highlight that, overall, the results are mainly positive, 
demonstrating the positive contribution of the microcredit to improving the socioeconomic situation of most 
entrepreneurs.

Firstly, we can see that 47% of the entrepreneurs believe that their available income has increased as 
a consequence of being awarded the microcredit. Among them, 12% consider that their available income 
has increased a lot. Entrepreneurs that believe that their income has dropped only represent 10% of the sample.

In this section, the aim was to fi nd out more about the impact of the microcredits awarded over the fi rst ten 
years of the MicroBank’s work in two fundamental areas: improving the socioeconomic situation of the 
micro-companies and the microcredit’s contribution to creating and consolidating companies, in addition 
to creating jobs. Taking into account the methodological diffi culties associated with measuring the impact 
directly, we believe that the survey provides suffi cient elements to be able to offer an initial approximation to the 
impact of the microcredits awarded in this period.

4.1. IMPACT ON THE ENTREPRENEUR’S 
SOCIOECONOMIC SITUATION

WOULD YOU SAY THAT YOUR DISPOSABLE INCOME HAS INCREASED OR DECREASED
AS A CONSEQUENCE OF BEING AWARDED THE MICROCREDIT?

It has increased a lot

It has increased slightly

It has remained the same

It has dropped

Don’t know / No answer

12%

35%

37%

10%

6%

However, it should be added that, as we mentioned previously, the percentages are different if we analyse the 
group of entrepreneurs whose businesses are still open separately from the group who had to close:

Logically, the proportion of entrepreneurs that believe that their available income has dropped is greater among 
the group with closed businesses then in the group where their businesses remain open.  Despite this, it should 
be highlighted that even in this group of entrepreneurs with closed businesses, 17% believe that their available 
income has increased a lot or quite a lot. Doubtlessly, this refers to entrepreneurs who closed a business not 
because it was not profi table but for other reasons (retirement, fi nding a better job, personal and/or family 
reasons, etc.).

It has increased a lot 

It has increased slightly 

It has remained the same

It has dropped

Don’t know / No answer

13%

38%

36%

5%

8%

OPEN BUSINESSES:  WOULD YOU SAY THAT YOUR DISPOSABLE INCOME HAS INCREASED 
OR DECREASED AS A CONSEQUENCE OF BEING AWARDED THE MICROCREDIT?

CLOSED BUSINESSES:  WOULD YOU SAY THAT YOUR DISPOSABLE INCOME HAS INCREASED 
OR DECREASED AS A CONSEQUENCE OF BEING AWARDED THE MICROCREDIT?

4%

13%

38%

39%

6%

It has increased a lot

It has increased slightly

It has remained the same

It has dropped

Don’t know / No answer

51% OF ENTREPRENEURS 
WITH OPEN BUSINESSES
SAY THAT THEIR INCOME
HAS RISEN

IMPACT OF MICROCREDITS AWARDED BETWEEN 2007 AND 2016
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The main consequences of the drop in income for some entrepreneurs is fi rstly the greater level of debt (63%) 
and secondly, poorer quality of life (22%).

On the other hand, the majority of entrepreneurs who state that their income has increased as a consequence 
of being awarded the microcredit have reinvested it in their own business, with an average of €21,672 
reinvested per entrepreneur. 9% have saved, whilst 17% have used the increase in income to pay debts. The 
average saved per entrepreneur is €8,172.

63%

5%

5%

22%

5%

I am in greater debt

I had to move house

I had to ask friends/family members for help

My quality of life is worse

Poorer quality of life for my family and children

9%

67%

17%

11%

6%

4%

Saving

Reinvestment in the business

Paying debts

Misc family expenses

Others

No answer

WHAT WERE THE MAIN CONSEQUENCES
OF THE DROP IN INCOME? (multiple answers possible)

WHAT DID YOU USE THIS INCREASE IN INCOME FOR? 
(multiple answers possible)

Even taking into account the more negative perception of people who closed their business, 49% of 
entrepreneurs interviewed believe that their current economic situation is better than it would be if 
they hadn’t applied for the microcredit.

 

There is also a majority of entrepreneurs who believe that, their quality of life has improved thanks to the 
microcredit (54%). The percentage of entrepreneurs who believe that their quality of life has worsened is just 
8% and mainly corresponds to entrepreneurs whose businesses closed.

IN RELATION TO THE ECONOMIC SITUATION YOU IMAGINED IF YOU HADN’T 
APPLIED FOR THE MICROCREDIT, DO YOU THINK YOU ARE BETTER OR WORSE OFF?

THANKS TO THE MICROCREDIT, WOULD YOU SAY THAT YOUR QUALITY OF LIFE
HAS IMPROVED OR WORSENED?

49%

26%

4%

21%

21%

33%

3%
8%

35%

THE MICROCREDIT HAS IMPROVED QUALITY OF LIFE
FOR 54%  OF THE ENTREPRENEURS 

THE AVERAGE INCOME 
REINVESTED IN THE BUSINESS 
IS 

€21,672

Better 
Same 
Worse
Don’t know / No answer

Improved a lot 
Improved a little
Remained the same 
Got worse
Don’t know / No answer

IMPACT OF MICROCREDITS AWARDED BETWEEN 2007 AND 2016
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In addition to the direct impact on the entrepreneurs’ economic situation, it is interesting to also analyse 
other more tangible variables that infl uence the overall perception regarding the individuals’ quality of life. For 
example, we see that 60% of entrepreneurs feel more capable and ready to face the future than before 
being awarded the microcredit, and 93% believe that the microcredit is to thank for this improvement.

 

In addition, even including entrepreneurs who closed their business in the analysis, the majority of the microcredit 
recipients in the period being analysed agree that applying for this microcredit has had a series of positive 
effects, including being more confi dent about their own capabilities as an entrepreneur and businessperson 
(73%), feeling more in control of their own life (61%), a more stable work situation (65%) or even feeling more 
integrated in the surroundings (58%). Obtaining the microcredit has also contributed to fi nancial inclusion for 
45% of those interviewed who state that they now have more access to other types of fi nancing.

 

Now I feel more capable and better prepared

I feel equally capable and prepared

Now I feel less capable

Don’t know / No answer

60%

35%

3%

2%

DO YOU FEEL MORE OR LESS CAPABLE AND PREPARED NOW TO
FACE THE FUTURE THAN BEFORE BEING AWARDED THE MICROCREDIT?

 

In short, the data analysed so far demonstrates that obtaining the MicroBank microcredit, in addition to making 
a positive contribution to the economic situation of most entrepreneurs, also makes a positive contribution to 
social and even fi nancial integration for many of them. The overall outlook for all the entrepreneurs is, in short, 
fundamentally positive.

DO YOU AGREE OR DISAGREE WITH THE FOLLOWING STATEMENTS:
AS A CONSEQUENCE OF HAVING APPLIED FOR THE MICROCREDIT, NOW… (multiple answers possible)

I have more access to other types of fi nancing

I contribute more to my domestic economy

I am more confi dent of my abilities as an entrepreneur and 
businessperson

I feel more integrated in my surroundings

I feel more independent, more in control of my life

I participate more actively in my community

I have a better family life

I have a more stable work situation 

I feel more stressed due to the pressure of having to pay back the 
microcredit

45%

56%

73%

58%

61%

47%

50%

65%

33%

ENTREPRENEURS’ 
ECONOMIC 
SITUATION

SOCIAL
INTEGRATION

FINANCIAL 
INTEGRATION

THE MICROCREDITS CONTRIBUTE POSITIVELY TO:

73% OF THE 
ENTREPRENEURS FEEL

MORE SECURE AS A 
BUSINESSPERSON

65% HAVE MORE 
JOB SECURITY
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4.2. IMPACT ON SETTING UP BUSINESSES 
AND EMPLOYMENT

One of the fi rst conclusions that we can draw from analysing the MicroBank’s fi rst decade is that the microcredit 
is key for a vast majority of entrepreneurs to be able to make their business initiatives work. 56% 
of those interviewed thereby state that they could not have opened or expanded their business without this 
microcredit. Another 23% state that they could have done it, but with great diffi culty or on a smaller scale. 

IF YOU HAD NOT BEEN AWARDED THE MICROCREDIT.
COULD YOU HAVE OPENED/EXPANDED YOUR BUSINESS?

7% 7%

14%

16%

56%
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The data is more revealing if we only analyse the collective of entrepreneurs that have used the microcredit to 
open a new business, as 65% of those interviewed believe that they could not have opened their business 
without receiving a microcredit.

NEW BUSINESSES:  DO YOU BELIEVE THAT WITHOUT THE 
MICROCREDIT, YOU COULD HAVE OPENED YOUR BUSINESS?

At the end of the day, as we saw when talking about the features of the businesses boosted with the microcredits, 
we cannot forget that the microcredit represented 100% of the investment for 38% of entrepreneurs, 
whilst representing over 75% for another 8%.

On the other hand, there is a clearly positive perception from the entrepreneurs whose businesses remain 
open regarding the role that the microcredit played to strengthen it: 66% of them believe that it has been 
strengthened as a consequence of the microcredit and only 1% believe that it has  been weakened.

AS A CONSEQUENCE OF BEING AWARDED THE MICROCREDIT, DO YOU BELIEVE THAT YOUR BUSINESS:

66% OF THE BUSINESSES
WERE STRENGTHENED

15%

9%

5%6%

65%

Has been strengthened

Has been weakened

It has remained the same

Don’t know / No answer

66%

1%

29%

4%

10 YEARS INSPIRING DREAMS  MICROBANK

THE MICROCREDIT 
WAS ESSENTIAL

FOR THE MAJORITY
OF THE ENTREPRENEURS

 Yes, but on a smaller scale 
 Yes, although later
 Yes, but with great diffi culty
 I don’t think so
 Don’t know / No answer

 Yes, but on a smaller scale 

 I don’t think so

 Yes, although later

 Don’t know / No answer

 Yes, but with great diffi culty

 Yes, but on a smaller scale 
 Yes, although later
 Yes, but with great diffi culty
 I don’t think so
 Don’t know / No answer

 Yes, but on a smaller scale 

 I don’t think so

 Yes, although later

 Don’t know / No answer

 Yes, but with great diffi culty
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This strengthening has taken on different forms: from making the company more effi cient and competitive 
(79% of entrepreneurs with an open business), to purchasing new equipment (80%), increasing sales and in 
customers (67%) or improving working conditions (62%).

Take on more workers

Gain more customers and/or increase sales

Make the company more effi cient and competitive

Expand the business: sell in new markets

Improve working conditions in the company

Improve the business (more teams, better facilities, etc.)

Set up a new company

33%

67%

79%

80%

62%

34%

23%

IN THE 12 MONTHS AFTER BEING AWARDED THE MICROCREDIT,
DID YOU MAKE ANY OF THE FOLLOWING CHANGES IN YOUR COMPANY?

(multiple answers possible):

ENTREPRENEURS WITH AN OPEN BUSINESS: WHAT IS YOUR 
CURRENT WORK SITUATION?

This data also demonstrates that 33% of the entrepreneurs took on more workers in the twelve months after 
being awarded the microcredit. Because, in addition to its key contribution to creating and consolidating 
microcompanies, the microcredit has also demonstrated its capacity to generate employment year after 
year in the reports that we have been developing.

Self employment is one of the clearest impacts of the microcredit: 90% of entrepreneurs whose businesses 
are still open are currently self-employed in their own business.

This capacity to create employment is also refl ected when we compare the entrepreneur unemployment fi gures 
against awarding microcredits and at the current time. Although 20% of entrepreneurs were unemployed 
before receiving the microcredit, the current fi gure is 6%. Therefore, there has been a 14 point drop in 
unemployment levels for the group of entrepreneurs being analysed.

1%

79%

2%

12%

6%

2%
10%

10%

20%

58%

1%
6%

1% 2%

90%

Self-employed in the business 
Self-employed in another business 
Salaried employee
Unemployed 
Retired

WHAT WAS YOUR JOB SITUATION BEFORE RECEIVING 
THE MICROCREDIT?

WHAT IS YOUR CURRENT JOB SITUATION?

Had never worked in Spain 
Was unemployed receiving benefi ts 
Was unemployed receiving no benefi ts 
Salaried employee
Self employed

Self-employed in the business 
Self-employed in another business 
Salaried employee
Unemployed 
Retired
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In addition to self-employment, companies set up or expanded with microcredits have generated new 
jobs. So, we can see that 45% of the entrepreneurs have taken on another employee since the microcredit was 
awarded. These entrepreneurs have contracted a total of 1,526 persons, representing an average recruitment 
from them of 2.8 workers per business.

It should also be highlighted that 62% of these workers have been taken on full-time.

Considering the overall sample and also taking into account the self-employment that has been generated, the 
job creation rate stands at 1.6 jobs per business set up or expanded using the microcredits awarded between 
2007 and 2016. Taking into account that during this period a total of 113,410 microcredits were awarded, we 
are talking about creating 181,456 jobs since the bank’s project began. We should also add to this that 37% of 
interviewees plan to take on a worker in the next twelve months.

Everything we have seen in this section therefore demonstrates that this is an instrument with considerable 
capacity for transformation: not only does it help create and consolidate micro-companies and small businesses, 
but it also boosts job creation, not only for the actual entrepreneur but also for other people.
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HAVE YOU TAKEN ON AN EMPLOYEE SINCE YOU APPLIED FOR THE MICROCREDIT?

 Yes
 No

45%

55%
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Faced with the need to earn her living, María Angustias, who has a PhD 
in History of Art and museology, one day decided to go out on a limb and 
turn her passion for fans into a business.

To do this, she received help from Andalucía Emprende, that came up 
with a business plan for her, and MicroBank, that provided the necessary 
fi nancing to purchase the material and the basic infrastructure to make 
this possible.

Today, María Angustias sells her creative fans in 12 actual stores (including 
one in Panama) and through her website, and she’s already thinking about 
extending the product range and even opening her own store.

GOFANSGO!

MARÍA ANGUSTIAS’S 
GREATEST WISH
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TECHNICAL STUDY FILE

This study chose a random sample of 1,197 entrepreneurs who received a microcredit from MicroBank between 
2007 and 2016, asking them to take part in a survey. The initial reference sample is 113,410 loan recipients. 
This fi gure matches the total number of microcredits awarded by MicroBank between 1 January 2007 and 31 
December 2016. The interviews took place over the phone so data could be compiled more quickly and cheaply. 
The results from the answers have been consolidated statistically for study.

In the fi rst part of the study, the analysis focussed on determining the entrepreneur profi le that received a 
microcredit, plus the main features of the initiatives set up or expanded thanks to this loan. The second part 
looked in greater detail at the impact of receiving the microcredit on the entrepreneurs’ socioeconomic situation 
and, in short, on their quality of life. This second part also analysed the impact on the actual companies and 
particularly on their capacity to generate new jobs.

The interviews were carried out during January 2017. The study involved analysing the questionnaire results that 
are included as an appendix to this report, structured into the following blocks:

1,197 interviews carried out

3,428 people contacted (2.864 calls due to valid survey) 

Margin of error for the whole sample: 2.82% 
(level of confi dence: 95%) 

Methodology: telephone survey

STUDY 
PARAMETERS

BLOCK1 BLOCK2 BLOCK3 BLOCK4
Data on the 
business boosted by 
the microcredit

Data on the 
microcredit 
programme

Economic and
Social impact

Classifi cation 
Entrepreneur Profi le 

APPENDIX

After studying to be a nursing assistant, dental assistant and a 
physiotherapist, David was working on temporary contracts in 
several healthcare companies. Uncertain job stability make him 
seriously consider going to work in France but diffi culties transferring 
his qualifi cations led him to consider his Plan B: setting up his own 
business.

David spent 7 months designing his project but, despite having some 
savings and help from his family, he needed fi nancing. Several entities 
refused to help because he was too young and had no income or 
assets. CaixaBank offered him a microcredit from MicroBank and it 
was a roaring success.

His business, FisioVera, is a centre that applies advanced sports 
physiotherapy techniques. It currently has 3 employees to be able to 
meet the demand from 450 customers every month. He has even 
rented premises next door to offer new services.

DAVID’S 
BIG PLAN

FISIOVERA

5.1.
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BLOCK 1: DATA ON THE BUSINESS BOOSTED BY THE  
MICROCREDIT
Regarding the business boosted by the microcredit...

CAN YOU STATE THE NATURE OF THE BUSINESS?

_______________________________________________________________________________

IS THE BUSINESS STILL OPEN?

Yes    

No    

For sale    

WAS THE MICROCREDIT YOU REQUESTED FROM MICROBANK TO OPEN OR EXPAND THE 
BUSINESS? 

Open    

Expand    

WHAT WAS YOUR JOB SITUATION BEFORE RECEIVING THE MICROCREDIT?

Had never worked in Spain      

Was unemployed receiving benefits    

Was unemployed receiving no benefits     

Salaried employee      

Self-employed       

Worked irregularly      

Does not answer     

(IF THE ABOVE = 1, 2 OR 3 ANSWERING YES) HOW LONG HAD YOU BEEN UNEMPLOYED WHEN 
YOU APPLIED FOR THE MICROCREDIT?

Less than 6 months    

6 months - 1 year    

1 - 2 years      

Over 2 years      

Does not answer    

WHAT IS YOUR CURRENT JOB SITUATION?

Self-employed in the business      

Self-employed in another business      

Salaried employee working for someone else    

Unemployed        

Retired       

Other       ______________________

No answer       

ARE YOU CURRENTLY RECEIVING STATE BENEFITS?

Yes     à What type?

No      Pension (widow, disability, retirement...)

     Unemployment benefit

     Family benefits

     Other ______________________

5.2.
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CAN YOU GIVE THE MAIN REASON FOR OPENING YOUR BUSINESS? 

I was unemployed and opening my business gave me work     

I feared losing my job and opening my business gave me work   

I saw a clear business opportunity      

Due to the possibility of increasing my income     

I wanted to become more independent and be my own boss   

To continue my family business or family tradition      

Vocation or to be able to work on what I love     

Others  ____________________________________________________________________ 

WHAT IS YOUR BUSINESS'S LEGAL STATUS?

Self-employed     

Joint stock corporation (S. A.)    

Workers’ incorporated company (S. A. L.)  

Limited company (S. L.)   

Cooperative (S. C. C. P.)    

Non profit-making organisation (S. C.)   

Other  ____________________________________  

WHAT IS/WAS YOUR BUSINESS'S FIELD OF ACTION? MEANING, WHERE DO/DID YOUR 
CUSTOMERS COME FROM?

Neighbourhood    

City    

Spain     

Outside Spain    

HOW DID YOU FINANCE SETTING UP / EXPANDING YOUR BUSINESS? (Multiple answers possible)

Out of 100%, what percentage of the investment/expansion did it represent?

Commercial bank (other banks)    _______

MicroBank      _______

State programme (ICO)    _______

Suppliers     _______

Individuals (friends/family)   _______

Savings (own resources)   _______

Cashing in unemployment benefit _______

Others  ___________________________________

COUNTING YOURSELF, HOW MANY PARTNERS ARE/WERE THERE IN YOUR COMPANY?

_______

(BUSINESS CLOSED) CAN YOU STATE HOW LONG YOUR BUSINESS WAS OPEN?

Less than 1 year    

1 - 2 years    

2 - 3 years    

3 - 5 years     

Over 5 years     

Don't know / No answer   

(BUSINESS CLOSED) WHAT WAS THE REASON FOR CLOSING?

Losses or low profitability         

Due to finding a better job         

Personal reasons, incompatible with family life      

Retirement or health problems       

Others  ____________________________________________________________ 

No answer         
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(BUSINESS CLOSED) WHY DO YOU THINK YOUR BUSINESS WAS NOT PROFITABLE?

Too much competition        

Lack of customers         

Lack of preparation for correct management      

The business idea was not good     

Too many expenses       

Others  ____________________________________________________________ 

SINCE APPLYING FOR THE MICROCREDIT, HAVE YOU TAKEN ON ANY EMPLOYEES?

Yes   à How many?  _______ How many full-time? _______

No   

COUNTING YOURSELF, HOW MANY PEOPLE WORK/WORKED IN THE BUSINESS?

______

OUT OF THE PERSONS YOU MENTIONED IN THE PREVIOUS QUESTION, HOW MANY ARE...

 Permanent employees      ______

 Temporary workers      ______

 Partners that work in the business      ______

 Family members working in the business for free ______

DO YOU PLAN TO TAKE ON ANY EMPLOYEES IN THE NEXT 12 MONTHS?

Yes    à How many? ______

No   

ON AVERAGE, HOW MANY HOURS DO/DID YOU WORK A DAY?

_______

I'D SAY THAT CURRENTLY THE BUSINESS IS RUNNING...

Very well      

Well     

Quite well     

Badly     

It is for sale     

No answer     

WHAT IS YOUR BUSINESS FORECAST FOR THE NEXT YEAR?

It will grow moderately      

It will grow quite a lot      

It will remain the same      

Sales will drop considerably     

Sales will drop moderately      

It will have to close       

Others  ____________________________________________ 

(BUSINESS CLOSED) WOULD YOU SAY THAT THE BUSINESS HELPED YOU TO GET YOUR CURRENT  
JOB?

Yes    

No     

Don't know / No answer  

(BUSINESS CLOSED) WOULD YOU OPEN ANOTHER BUSINESS?

Yes    

No     

Don't know / No answer  
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BLOCK 2: DATA ON THE MICROCREDIT PROGRAMME
DOES/DID THE BUSINESS GENERATE ENOUGH INCOME TO PAY BACK THE LOAN INSTALMENTS?

Yes, from the outset       

Yes, after a period of approximately one year     

Yes, but with great difficulty      

Depends on the month      

No         

HAVE YOU BEEN UNABLE TO PAY BACK THE INSTALMENT ANY MONTH?

Yes     

No     

No answer     

WHAT WOULD YOU SAY IS THE REASON FOR NOT BEING ABLE TO PAY THE INSTALMENT?

Insufficient sales / demand in the business    

Lack of cash flow     

Unexpected events       

Activity is not profitable      

Too many debts       

Illness, or sick family member     

Others        

No answer        

BLOCK 3: ECONOMIC AND SOCIAL IMPACT
In relation to the MicroBank microcredit...

ECONOMIC IMPACT

WOULD YOU SAY THAT YOUR DISPOSABLE INCOME HAS INCREASED OR DECREASED AS A 
CONSEQUENCE OF BEING AWARDED THE MICROCREDIT?

It has increased a lot    

It has increased slightly     

It has remained the same  

It has dropped     

Don't know / No answer   

(IF PREVIOUS ANSWER=1 OR 2) HOW DID YOU USE THIS INCREASE IN INCOME?  
(multiple answers possible)

Saving       Approximately how much did you save?_________

Reinvestment in the business    How much money approximately did you reinvest? _________

Paying debts     

Misc family expenses      

Others       _______________

No answer      

(IF PREVIOUS ANSWER =3 OR 4) WHAT WERE THE MAIN CONSEQUENCES OF THE DROP IN 
INCOME?

I am in greater debt        

I had to move house        

I had to ask friends/family members for help      

My quality of life is worse      

Poorer quality of life for my family and children     

Others          _______________
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IN RELATION TO THE ECONOMIC SITUATION YOU THOUGHT YOU’D HAVE IF YOU HADN’T 
APPLIED FOR THE MICROCREDIT, DO YOU THINK YOU ARE BETTER OR WORSE OFF?

Better     

Same    

Worse     

Don't know / No answer   

SOCIOCULTURAL IMPACT

THANKS TO THE MICROCREDIT, WOULD YOU SAY THAT YOUR QUALITY OF LIFE HAS GOT BETTER 
OR WORSE?

Improved a lot   

Improved a little   

Remained the same   

Got worse     

Don't know / No answer 

DO YOU FEEL MORE OR LESS CAPABLE AND PREPARED NOW TO FACE THE FUTURE THAN BEFORE 
BEING AWARDED THE MICROCREDIT?

Now I feel more capable and better prepared    

I feel equally capable and prepared     

Now I feel less capable    

Don't know / No answer   

DID RECEIVING THE MICROCREDIT CONTRIBUTE TO THIS IMPROVEMENT?

Yes    

No     

Don't know / No answer   

INDICATE WHETHER YOU AGREE WITH THE FOLLOWING STATEMENTS: AS A CONSEQUENCE OF 
HAVING APPLIED FOR THE MICROCREDIT, NOW…

I have more access to other types of financing     Yes   No  

I contribute more to my domestic economy     Yes   No  

I am more confident of my abilities as an entrepreneur and businessperson  Yes   No  

I feel more integrated in my surroundings     Yes   No  

I feel more independent, more in control of my life    Yes   No  

I participate more actively in my community     Yes   No  

I have a better family life       Yes   No  

I have a more stable work situation      Yes   No  

I feel more stressed due to the pressure of returning the microcredit   Yes   No  

IMPACT ON THE ACTUAL BUSINESS

DO YOU BELIEVE THAT WITHOUT THE MICROCREDIT, YOU COULD HAVE OPENED/EXPANDED 
YOUR BUSINESS?

Yes, but on a smaller scale     

Yes, although later   

Yes, but with great difficulty  

I don't think so   

Don't know / No answer  

AS A CONSEQUENCE OF BEING AWARDED THE MICROCREDIT, DO YOU BELIEVE THAT YOUR 
BUSINESS:

Has become stronger   

Has become weaker   

It has remained the same 

Don't know / No answer   
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IN THE 12 MONTHS AFTER BEING AWARDED THE MICROCREDIT, DID YOU MAKE ANY OF THE 
FOLLOWING CHANGES IN YOUR BUSINESS? (multiple answers possible)

Employ more workers        

Get more customers and/or increase sales     

Make the company more efficient and competitive    

Expand the business: sell in new markets     

Improve working conditions in the company    

Improve the business (more teams, better facilities, etc.)   

Set up a new company       

No answer        

BLOCK 4: CLASSIFICATION
CAN YOU STATE YOUR COUNTRY OF BIRTH?

__________________________________________________________________________________

HAVE YOU EVER RUN A BUSINESS BEFORE?

Yes     

No     

No answer     

IS THE BUSINESS RECEIVING THE MICROCREDIT LINKED TO YOUR PREVIOUS EXPERIENCE?

Yes    

No     

No answer     

WHAT WAS THE LAST LEVEL OF STUDIES YOU COMPLETED?

Unquallified    

Primary     

Secondary     

University     

No answer    

HOW MANY PEOPLE LIVE IN YOUR HOME, INCLUDING YOURSELF?

_______

HOW MANY PEOPLE IN YOUR HOME ARE ECONOMICALLY DEPENDENT MEANING, THEY DO NOT 
EARN A SALARY AND THEREFORE DEPEND ON YOUR INCOME OR THE INCOME FROM OTHER 
MEMBERS OF YOUR FAMILY ALSO EARNING A SALARY?

_______

WHAT IS THE APPROXIMATE CONTRIBUTION FROM YOUR INCOME TO THE FAMILY BUDGET?

Less than 25%   

25 - 50%     

50 - 75%     

Over 75%     

Don't know / No answer  

IN GENERAL, WOULD YOU SAY THAT YOU MAKE ENDS MEET?

Easily     

Barely      

Do not manage    

No answer     
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COULD YOU STATE WHETHER THE TOTAL MONTHLY NET INCOME FOR YOUR HOME IS BELOW OR 
ABOVE €2,000?

< €2,000

Up to €499

From 500 to € 999

From €1,000 to €1,499

From €1,500 to €1,999

> €2,000

From €2,000 to €2,499

From €2,500 to €2,999

From €3,000 to €4,999

Over €5,000

No answer

Raquel studied criminology and even became a fully qualifi ed detective. 
However, she was not entirely comfortable in this profession and did 
not pursue it further. Instead, she began thinking about an idea to be 
able to work for herself.  One day, her friends took her to an escape 
room in Seville and she loved it so much that she thought that she 
could set up one of these centres combining her knowledge of theatre 
and the world of detectives.

The idea was clear. All she had to do was set up the business and look 
for fi nancing. For the fi rst part, she turned to the Seville Chamber 
of Commerce for advice. The second part was more complicated. 
She approached several banks that all turned her away because she 
lacked guarantees, until one day she went to a CaixaBank offi ce 
where they offered her a MicroBank loan and she could bring her 
project to life.

RAQUEL’S 
PROJECT

EL RETO
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